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What’s BtoB Marketers’ Summit ?
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In the past, marketing in the BtoB domain has
faced issues such as "large differences between
industries and business conditions" and “tends to
rely on people. However, the Corona disaster has
created an environment where more and more
corporate activities do not involve direct contact
with people, and the future growth will depend on
whether we can change our corporate activities
themselves by moving away from conventional
measures and facing data and technology as an
organization.

After 2020, the nature of B2B and B2C marketing
and their boundaries will intersect and become
blurred. It will definitely become necessary for
marketing professionals to have both perspectives,
including B2B as well as B2C.

Now that "brand value" is strongly required for
corporate growth, what are the foundations and
elements needed to create a strong brand image?
This is a new opportunity for marketers facing B2B
marketing to discuss what actions are needed to
steadily increase revenue as well as brand image.

The BtoB Marketer's Summit, which will be held on
the eve of ad:tech tokyo in 2022, will take as its
starting point the perceptions of B2B marketing
that have been held up to now, and discuss what
changes need to be made, and what kind of
human resources marketers themselves need to
become in order to face the challenges. We will
discuss how to make the future of marketing more
“interesting".



Event Program

Wednesday
October 19th

11:00
Registration Open

11:30
Opening Remarks

11:45
Keynote 1

12:25
Presentation

12:55
Lunch

13:45
Keynote 2

14:25
Presentation

15:40
Round Table Discussion

16:45
NIKKEI BtoB Marketing Award

17:25
Wrap up

17:45
Networking Party

19:00
Close

TR S LRERT HAREMENSENET
The program may be subject to change

Visit https://btob-marketers.summit-japan.com/ for more information
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/SBtoB Marketers' Pass & Sponsorship Overview
“..._‘

UMMIT /< - g2 =a—

SMIN\NA—& Participation Pass

Yy MIBMTESNR

Summit Pass ¥ 330,000 )
Admits 1 person

& A = 21— Sponsorship Menu

¥ 4,400,000 BARIY—, A URBTEMBELBICHIT HTLELT— 3 VHEF (309)
Premium Sponsor 4 Summit Pass Crown Sponsor. 30-minute presentation in front of all participants.

1slot available XEEY E— 4 —HOA~DCEBEELYET
20 mins ¥ 2.750,000 A URBTEMELBICHT 5 TLELTF—2 3> (209, BIE - BEEERD)

. 2 Summit Passes 20-minute presentation in front of all participants. Cannot specify time or date.
Presentation Sponsor 3 slots available XEA E—2—HOANDTRELHEYFET
MERTHGA
Tax Included.

Xz ITHA DO SEM - HEBRANTEETT
Applications can be completed online.
¥OnetoOnelxdH Y £ A,
One to One will not be conducted.
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Event Summary

October 19 (Wed) 2022
The Ritz-Carlton Tokyo
Limited to 120 participants | With screening process

SELEDLE Contact Information
Summit E#HH Summit Administration Office
Comexposium Japant¥k = &t Comexposium Japan KK
T106-0032 Roppongi Hills Keyakizaka Terrace 6F
HRHABERAARK 6-15-1 6-15-1 Roppongi, Minato-ku,
RAEAKREILXITOERT SR 6F Tokyo, Japan 106-0032
EMAIL team@comexposium-jp.com EMAIL team@comexposium-jp.com
TEL 03-5414-5430 TEL 03-5414-5430
FAX 03-5414-5431 FAX 03-5414-5431
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