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What’s BtoB Marketers’ Summit ?
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In the past, marketing in the BtoB domain has faced
issues such as "large differences between industries
and business conditions" and "tends to rely on
people. However, the Corona disaster has created an
environment where more and more corporate
activities do not involve direct contact with people,
and the future growth will depend on whether we
can change our corporate activities themselves by
moving away from conventional measures and
facing data and technology as an organization.

After 2020, the nature of B2B and B2C marketing and
their boundaries will intersect and become blurred.
It will definitely become necessary for marketing
professionals to have both perspectives, including
B2B as well as B2C.

Now that "brand value" is strongly required for
corporate growth, what are the foundations and
elements needed to create a strong brand image?
This is a new opportunity for marketers facing B2B
marketing to discuss what actions are needed to
steadily increase revenue as well as brand image.

The BtoB Marketer‘s Summit will take as its starting
point the perceptions of B2B marketing that have
been held up to now, and discuss what changes
need to be made, and what kind of human resources
marketers themselves need to become in order to
face the challenges. We will discuss how to make the
future of marketing more "interesting".
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DAY 1 DAY 2
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Thu. December 7 Fri. December 8
o Registration Open
:
|
¢ Breakfast
:
I
1
|
¢ Special Session
|
|
@® Registration Open :
I 1
; ¢ Presentation
I :
¢ Opening Remarks :
1 |
! ’ Networking Lunch
: :
@® Special Session :
1 1
! ? Seller Case Study
: :
® Presentation :
' ? Wrap Up Session
: :
1 |
® Round Table Discussion :
|
! ? One to One Meeting
: :
® DinnerParty :
! ¢ End of DAY 2
: :
I I
1
® EndofDAY1 ® Departure

TOJSLIFEETZAEMENTIVET The program may be subject to change

Visit https://btob-marketers.summit-japan.com/ for more information
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Pass & Sponsorship Menu

BIM/NRX - HBA=a—

HIRTHHA X Tz THA LD SBN - HERADARETY
Tax Included. Applications can be completed online.

BIMNZ—E

Premium Pass

(One to One Meeting
Included)

Summit Pass

¥ 495,000

¥ 330,000

Participation Pass

HIy MIBMTEZ/NR X%O0ne to One Meeting HFIRASREZFL
Admits 1 person *%Grants maximum 8 slots of One to One Meeting

By MIBMTES/NR
Admits 1 person

BB AX=a1— Sponsorship Menu

Premium
Sponsor

20min
Presentation
Sponsor

10min
Presentation
Sponsor

Brand Only Lunch

Round Table
Discussion

Dinner Party

¥ 4,400,000

4 Premium Passes

¥ 2,750,000

2 Premium Passes

¥ 1,650,000

2 Premium Passes

¥ 2,750,000

2 Premium Passes

¥ 2,200,000

2 Premium Passes

¥ 1,650,000

1 Premium Pass
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Crown Sponsor (menu available to repeating clients).
30-minute presentation in front of all participants.
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AAVRBTEMELBICNTEZILEYT—> 3> (20, BIZ - BEIEER)
KRRAN E—F—KROANDCRMBEBRD FT

20-minute presentation in front of all participants (menu available to repeating
clients only). Cannot specify time or date of presentation.

AAVRBTEMELBICNTZILEYT—> 3> (10, BIE - BEEIEER)
10-minute presentation in front of all participants.
Cannot specify time or date of presentation.

EEEXDHFNROTLEYT—2 3 VERME (RRA15S)
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KRRAN E—F—KROANDCRMBEBRD FT

Lead brand-only workshop (menu available to repeating clients only).
Lunch break in between.
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KRRANU E—F—RDOANDCRMBEBD FT

Facilitate a 60-minute round table discussion (menu available to repeating
clients only). Content will be checked by administration office before the event.
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KRRAN E—F—KROANDCRMBEBRD FT

5-minute address towards all participants at dinner party (menu available to
repeating clients only)
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The date and time of the presentation will be decided by the Summit Administration Office based on the results of previous

attendee surveys and the order in which applications are received. Please note that for first-time sponsors and speakers,
we will also hold an online slide-review meeting to decide the timing of your presentation.
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Event Summary

December 7 (Thu) - 8 (Fri) 2023
Hilton Tokyo Odaiba
Limited to 120 participants | With screening process
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Comexposium Japantk{ &4t
T106-0032

RREAXNANXK 6-15-1
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EMAIL team@comexposium-jp.com
TEL 03-5414-5430

FAX 03-5414-5431
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Contact Information

Summit Administration Office

Comexposium Japan KK

Roppongi Hills Keyakizaka Terrace 6F
6-15-1 Roppongi, Minato-ku,

Tokyo, Japan 106-0032

EMAIL team@comexposium-jp.com
TEL 03-5414-5430

FAX 03-5414-5431

JAPAN



