odiechtokgo

AFTER SHOW REPORT
2020

October 29 -November 6
Tokyo International Forum / Online

2020 11Q10
Created 2020/11/10

IIIII



I CONTENTS
1 ad:tech tokyo 2020 1 ad:tech tokyo 2020
olUp E*% Event Overview
21 bph. ' O. E3. 2 Sponsors & Partners
3M. 1. Etv Mo 3 Keynote
4" JAEAPpTV Mo 4 Official Sessions

5bpxgp G b 4 | 5 Online Streaming & Infection Control

6t XA 6 Attendee Analysis

72’y €é&tv Mo 7 Participation and Viewing Environment

Fim:e for Good and a F. :
, orce for Growth
L = W\i.ikﬂxu_emcuoumal&




1 ad:tech tokyo 2020

elUpEH

A ° ad:tech tokyo 2020
W' 2020 101029 s ) 1106 s Y)
>/ At STa3. x3-bpxeop 6

T2 ‘6,397

>2 /" 1,06%

> Ppxepye 5336
Tl C.p. 211

"N 37

g " 12 67YMNO adtechtokyo ¢"
v xM. 1. E"5"" JAEQpP O
21 x| C. p. mD =" N 1
30 poUocoUpETZT 4wn
oH. ETub6 0QU OB Nuwrts
v"3tunoAteNoVNgobpXxp
prtx 66D 1106 OQmn ®k D
x3xt.poY &F Q08"
Wh t“2boMU JAEAPX
Yr popu6d9" 10, Tt =20
" ad:tech UNIVERSITY, Tt 0"
. 6 6Z0n"h pBUY""

)
0 m
o JA
€EapOHAtTPpxepm» PBUY
C.l FKYQO O Ex3HYX. &
ToATTXY -l WA wbQO 06
Ppxogpmnxwe®Ye2Uadaprmd

X Y oWeYdO0sHe:

Tt
Yll

s v YZETAY N 6 Ap XI bp Hh. 6
G " Keynotet Fr2* Tppof 0p
CcUEpIpBEG aliQie’ 3tu
pPpxXopX 6ox0Bdapm”
New Normalt =1 UPSKI g Lp EXx
/9 6-—NUopTi pcdQHo "

#adtechtokyo

1 ad:tech tokyo 2020
Event Overview

Event Name : ad:tech tokyo 2020
Date : October 29 (Thu) 2 November 6t (Fri), 2020
Venue : Tokyo International Forum/ Online
Total number of participants : 6,397
> In-person : 1,061
> Online : 5,336
Official Speakers : 211
Percentage of female speakers : 32%

ad:tech tokyo , in its 12th edition this year, held
4 Keynotes and 59 official sessions with 211
speakers. Diversity in the event was achieved,
with more than 30% of speakers being female.
In addition to the real event, the event was
streamed online for the first time, with all
programs archived until November 6th.

With this archive, attendees were able to watch
sessions taking place at the same time, and in
other cases, they were able to acquire the
marketing basics through " ad:tech UNIVERSITY"
which was increased to 10 lectures this year,
and then see the related official sessions online
afterwards.

Due to the Corona disaster, we were unable to
have the exhibition hall, but the new online
approach greatly expanded the scope of use of
the event.

ZETA has joined as diamond sponsor for this
year's event and provided Keynote content
which became a great learning experience for
attendees. The event was held both in -person
and online, which gave us a chance to think
about how a business event should be in the
New Normal.
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3 M. 1. EJAEQDp 3 Keynote

Z 49 pgY 2pu06 2020 The world has literally changed in 2020.
12 oR 1T D01 T1TOHD> M We need to take the social challenges
6z Ool bwowoM seriously and ensure diversity.
M. l.Ety" @i~ Eo°s ANA” We invited Bob Liodice, CEO of the ANA

(Association of National Advertisers) for the
opening Keynote. He shared with us "Force for
Good and a Force for Growth" spoken at ANA's

Association of National Advertisers) x CEOm
K4g" Wy 3 bAul s Bob Liodicex Y

) " ANAX oelpEmK q flagship Master of Marketing event. We
Master of Marketing , m" whb 6 " Force learned what the CMOs of the world's top
for Good and a Force for Growth | T v Mo companies are thinking about in their
€6t 0006 s xEA®LOX CMOB marketing efforts today.
Ky" MOQwO—Tlobl. CITupdJd 1 For the 2nd Keynote, Sputniko !, Artist and TED
KOpoMUTOH] 6Q6O" 1. Tul E Fellow and CEO of ZETA, Noriyuki Yamazaki
n" TEDTO®kKk . o¢F ¢Ul dBbU-< di scussed about -Attitudes
a p ZETA h X T X" 000 will be tested in the new world of marketers:
pmmENbUbL. CK. x« p* 71 Can they lead in solving s
°> R x"Q63. XKndyYx TS MW" For the 3" Keynote, Wet Cement's Jennifer
Wet Cementx S©p~° j #3. ATt Mo F" Willey also talked about the diversity and
“ X 4 "19R YYD inclusiveness of organizations and how they
M TvMo” whUog"LOYV 1 face social issues and asked what companies
bo"7°1T DowYmPYY TS « can do for consumers and society.
Y 2boMUGPp6BEWDaOQHO"' fuw In the 4™ Keynote, Zenta Nishida, Editor -in-

Chief of BRUTUS, Asako Imao, Editor -in-Chief
of VERY, and Koichiro Shima of Hakuhodo
discussed the role of the magazine as media in
"discovering insights" in dealing with

T " " BRUTUS, . X o "
" VERY, X 8 ~a" 0o
X d atW4dJAE€agpmmyp" &

pO® Z=Nnx” opPoEX A, 1

" = consumers, and how marketers can make the
V‘Mglxﬁ-qu_)ggﬁlf éiemgl\:ﬂf most of their efforts.
TOUXTTVMOBABT 26 Q00 °
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Official Sessions

A wide range of topics, including changes
due to C ovid -19, cookie regulation, SDG's,
and more. Double the number of lectures

at ad:tech UNIVERSITY.

59 sessions were held under seven different
themes in the official session. Most of the
discussion was based on the impact of the
Covid-19 disaster, they discussed the future
of marketing and the importance of brand
purpose. The theme of how to work with
data such as cookie regulations also
received a lot of attention.

ad:tech UNIVERSITY, which began last
year, doubled the number from five lectures
to ten. The lectures given by industry
experts to systematically learn marketing.
While it is difficult to work on human
resource development in this situation,
some companies are using these lectures to
improve their employee skills.

This year, for the first time, the percentage
of female speakers exceeded 30%, making
it the first business event in Japan to
achieve this level of diversity.
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ad:tech tokyo 2020 Keynote Stage (DAY1)

© 10/29 9:30-11:30

Force for Good and a Force for Growth
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Online & Infection control

91% of online participants also
participated live. Thorough infection
control at the venue.

For the first time, all sessions were
streamed online in addition to being held at
the venue. The sessions were also archived
and distributed for a week.

91% of online attendees also attended in
real time, the attendees who have watched
the archive were mainly repeaters who
joined the session live. Online participation
was notable, as some companies still have
restrictions on participation in large events.
Suggesting the attendees to "output what
we've learned" at the opening has led to an
increase of posts on social media.

Infection control at the venue included
thermographic scan before entering the
venue, efforts to avoid contact with staff as
much as possible during registration,
speakers wearing mouth guards and more.
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