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ʿad:tech tokyo 2020

Ⱳʿ2020 10Ὦ29 ˢ )˙11Ὦ6 ˢỲ)

ᵓ ʿ Ằ⁯∑Т϶˔жЭ˗Ϸржϱр

╥ᴥּי ʿ6,397

> ᵓ ʿ1,061

>  Ϸржϱр╥ᴥʿ5,336

῝꜠ІС˔ϸ˔ʿ211

̎ 32̋

₈ ʺ12ᵕ ϬὝΠθ ad:tech tokyo ψʺ
4νχϺ˔Л˔Еʺ59χ῝꜠ЈАЄдрϬ
211 χІС˔ϸ˔πם☼ʻ יּ

30̋ ρσϥσςϱЦрЕτΣΪϥЍ
ϱН˔ЄГϰϬ ΰϘΰθʻήϣτ₈
ᵕʺзϯиᵓ τᴥΠο ϛοϷржϱ
рπχ Ϭם☼ʻ11Ὦ6 Ϙπ ФкϽ
жЭχϯ˔ϸϱУ Ϝ ΰϘΰθʻ
Ⱳḧ τ“ϩϦοΜϥ ЈАЄдрχ
♪ Υᴦ ρσμθϤʺ10„Ṱτ ᴥΰ
θˮad:tech UNIVERSITY˯τοʺṁ
σ ꜡Ϭ θΞΠπʺḩ βϥ῝꜠ЈА
ЄдрϬⱧῇτϷржϱрπ♪ βϥ
Ͼ˔ІϜΚϤϘΰθʻЀкЗᴴχֲốπ
ꜘᵓ πχУ˔Іψᾋ ϣϦϘΰθΥʺ
Ϸржϱрπχᵫ℗Υᴥϩϥάρπᶨ
χ Υ ΦΨῲΥϤϘΰθʻ

₈ᵕψZETAΥЍϱбЯрЖІЪрЂ˔Ϭ
ϛʺKeynoteτϜ╥ᴥּיτρμοᶘόρ
σϥЀрГрБϬ ằΰϘΰθʻзϯи
ρϷржϱрχ Ϭם☼ΰθάρπʺ
New NormalτΣΪϥРЅКІϱЦрЕχ
∕Ϥ Ϭ―ΠϥΦμΤΪρσϤϘΰθʻ

1 ad:tech tokyo 2020
ϱЦрЕᵵ

1 ad:tech tokyo 2020 
Event Overview

Event Name : ad:tech tokyo 2020

Date : October 29 th (Thu) ²November 6 th (Fri), 2020

Venue : Tokyo International Forum/ Online

Total number of participants : 6,397

> In -person : 1,061

> Online : 5,336

Official Speakers : 211

̎Percentage of female speakers : 32%

ad:tech tokyo , in its 12th edition this year, held 
4 Keynotes and 59 official sessions with 211 
speakers. Diversity in the event was achieved, 
with more than 30% of speakers being female.
In addition to the real event, the event was 
streamed online for the first time, with all 
programs archived until November 6th. 
With this archive, attendees were able to watch 
sessions taking place at the same time, and in 
other cases, they were able to acquire the 
marketing basics through " ad:tech UNIVERSITY" 
which was increased to 10 lectures this year, 
and then see the related official sessions online 
afterwards.
Due to the Corona disaster, we were unable to 
have the exhibition hall, but the new online 
approach greatly expanded the scope of use of 
the event.

ZETA has joined as diamond sponsor for this 
year's event and provided Keynote content 
which became a great learning experience for 
attendees. The event was held both in -person 
and online, which gave us a chance to think 
about how a business event should be in the 
New Normal.
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2 ІЪрЂ˔̍О˔ЕЗ˔ 2 Sponsors & Partners
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Ⱬ Ϥ ᵦΥ ϩμθ2020
ᵓזּ σᴿ τ ΰο τΰΦ›Μ

Ϭᶎ ΰσΪϦωσϣσΜ

Ϻ˔Л˔Еτψʺ ῲ⁮︠ẸᵓˢANA ˹
Association of National Advertisers) χCEOπ
ΚϥʺЩУʾзϷДϰІˢBob Liodiceˣ♃Υ
ʻANAχ σϱЦрЕπΚϥ

ˮMaster of Marketing ˯π῎ϣϦθˮForce 
for Good and a Force for Growth ˯τνΜο
ЄϴϯΰϘΰθʻ ᵦχЕАФḼỘχCMOθ
κψʺΜϘᴡϬ―ΠοЫ˔ϾГϰрϽᶨ τ
ΚθμοΜϥΤϬᶘόϘΰθʻϯ˔ГϰІЕ
πʺTEDТϴк˔σςϜ ϛϥІФБИ◓˂
♃ρZETA ︡ χ╦ χˮ θσ
ᵦπ♯ήϦϥЫ˔ϾЌ˔χ◒ ρ“ זּ˙
ᵓ ᴿ χᵔὨϬз˔ЖπΦϥχΤˁ˯Ϟʺ
Wet CementχЅϴрʾϳϰз˔♃τΣΜοϜʺ
χ ʾ ᶧ ᵓᴿזּʺ ϒχΰΦ›

Μ τνΜο῎ϣϦϥσςʺḼỘΥ τיּ
ΰοʺּזᵓτ ΰοᴡΥπΦϥχΤˁ◒
Υ ϩϦοΜϥάρϬếΨḇαϘΰθʻήϣ
τʺˮBRUTUS˯ χ ♃ʺ
ˮVERY˯ χ₈ ◓♃ʺζΰο
χ  ԁ ♃τϢϥЈАЄдрπψʺ יּ
ρΰΦ›ΞΞΠπχˮϱрЂϱЕχ ᾋ˯τ
νΜοʺ╛ⱠρΜΞЮДϰϯΥᴮθΰοΜϥ
ᶤρζχ︡Ϥ ϙϬϬЫ˔ϾЌ˔ψςΞᶨ
ΤδϥχΤτνΜοӪᾋϬῖϩΰϘΰθʻ

3 Ϻ˔Л˔ЕЈАЄдр 3 Keynote

The world has literally changed in 2020. 
We need to take the social challenges 
seriously and ensure diversity.

We invited Bob Liodice , CEO of the ANA 
(Association of National Advertisers) for the 
opening Keynote. He shared with us "Force for 
Good and a Force for Growth" spoken at ANA's 
flagship Master of Marketing event. We 
learned what the CMOs of the world's top 
companies are thinking about in their 
marketing efforts today.
For the 2 nd Keynote, Sputniko !, Artist and TED 
Fellow and CEO of ZETA, Noriyuki Yamazaki 
discussed about ¬Attitudes and behaviors that 
will be tested in the new world of marketers: 
Can they lead in solving social issues?º
For the 3 rd Keynote, Wet Cement's Jennifer 
Willey also talked about the diversity and 
inclusiveness of organizations and how they 
face social issues and asked what companies 
can do for consumers and society.
In the 4 th Keynote, Zenta Nishida, Editor - in-
Chief of BRUTUS, Asako Imao, Editor - in-Chief 
of VERY, and Koichiro Shima of Hakuhodo
discussed the role of the magazine as media in 
"discovering insights" in dealing with 
consumers, and how marketers can make the 
most of their efforts.
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4 ῝꜠ЈАЄдрτνΜο 4 Official Sessions

ЀкЗτϢϥ ᴟϞʺCookieṛ ʺ
SDG sσςʺ ῲΜГ˔Ыπם☼
ad:tech UNIVERSITYχ„ṰϜ τ

῝꜠ЈАЄдрπψʺ͓νχГ˔Ыτלμ
ο59χЈАЄдрϬם☼ʻζχϕρϭςΥ
ЀкЗᴴτϢϥֲốϬЦ˔Іτΰννʺά
ϦΤϣχЫ˔ϾГϰрϽχ∕Ϥ ʺУжр
ЖО˔ОІχ τνΜοṳ Ϭ“ΜϘ
ΰθʻϘθʺCookieṛ σςʺД˔Ќχӌ
Μ τḩβϥГ˔ЫϜ Ϭ ϛϘΰθʻ
┌ ϢϤם☼χʺЫ˔ϾГϰрϽϬ Ὁ
τᶘϐθϛχ„ṰϬỘᵦχϵϺІО˔Еθ
κΥ“Ξˮad:tech UNIVERSITY˯ψ„Ṱ
Ϭ┌ χ͑Τϣ10ϒρ ʻσΤσΤᾆ
Υם☼πΦσΜ πʺІЌАТχІϺи
ϯАФρΰοᶨ βϥḼỘϜᾋϣϦϘΰθʻ
ζΰο₈ ψʺ χיּ Υ ϛο
30̋Ϭ Πϥσςʺ χיּ τνΜ
οϜʺРЅКІϱЦрЕρΰο π ἄ
Ϊο βϥάρρσϤϘΰθʻ

A wide range of topics, including changes 
due to C ovid -19, cookie regulation, SDG's, 
and more. Double the number of lectures 
at ad:tech UNIVERSITY.

59 sessions were held under seven different 
themes in the official session. Most of the 
discussion was based on the impact of the 
Covid-19 disaster, they discussed the future 
of marketing and the importance of brand 
purpose. The theme of how to work with 
data such as cookie regulations also 
received a lot of attention.
ad:tech UNIVERSITY, which began last 
year, doubled the number from five lectures 
to ten. The lectures given by industry 
experts to systematically learn marketing. 
While it is difficult to work on human 
resource development in this situation, 
some companies are using these lectures to 
improve their employee skills.
This year, for the first time, the percentage 
of female speakers exceeded 30%, making 
it the first business event in Japan to 
achieve this level of diversity.
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5 Ϸржϱр ̍
ḇ ├

5 Online & Infection control 

Ϸржϱр╥ᴥּיχ91̋ψзϯи
ЌϱЭπϜ╥ᴥʻᵓ τψЂ˔Я
ІϺарϬψαϛӗ ├Ϭ

₈ᵕ ϛοʺᵓ πχᵫ℗τᴥΠ ЈА
ЄдрχϷржϱр Ϭם☼ʻᵓ πχ
ʺῇψ☼ם 1 ḧϯ˔ϸϱУ Ϝ“ΜϘ
ΰθʻϷржϱр╥ᴥּיχΞκ91̋ψз
ϯиЌϱЭπϜ╥ᴥΰοΣϤʺᾋ ΰ
ψзС˔Ќ˔Υ ρσϤϘΰθʻ ṛ
ϱЦрЕϒχ╥ᴥτ ΰοϘιṛ ΥΚϥ
ḼỘϜΚϥάρΤϣʺϷржϱрπχ╥ᴥ
Υ κϘΰθʻϷ˔ФИрϽπˮᶘϭι
άρϬϯϳЕФАЕΰϢΞ˯ρ ΰθάρ
πʺЊ˔ЄаиЮДϰϯ πχ Ϝ
ΠϘΰθʻ
ᵓ πχḇ ├ψʺ χЂ˔ЯϽ
жТϰ˔ᾁ₰ʺ ⱲϞЈАЄдр Ⱳ
τσϥϓΨІЌАТρχ Ϭ Ϊϥθϛ
χ︡Ϥ ϙʺ χЫϳІϹ˔Жיּ σ
ςϬ“ΜϘΰθʻ

91% of online participants also 
participated live. Thorough infection 
control at the venue.

For the first time, all sessions were 
streamed online in addition to being held at 
the venue. The sessions were also archived 
and distributed for a week.
91% of online attendees also attended in 

real time, the attendees who have watched 
the archive were mainly repeaters who 
joined the session live. Online participation 
was notable, as some companies still have 
restrictions on participation in large events.
Suggesting the attendees to "output what 
we've learned" at the opening has led to an 
increase of posts on social media.
Infection control at the venue included 
thermographic scan before entering the 
venue, efforts to avoid contact with staff as 
much as possible during registration, 
speakers wearing mouth guards and more.

̙ᵓ τΣΪϥḇ ├ψʺ ʾיּ χӗיʾІЌАТϬψαϛρΰθḩἰּיּ Ϭ ԁτם☼ΰϘΰθʻ

̙Ϸржϱр πψзϯиЌϱЭχϕΤʺ11Ὦ6 Ϙπϯ˔ϸϱУ Ϝם☼ΰϘΰθʻ


